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150 campaigns 

Over 65 countries 

 2 Billion people  



1. Know your Audience 
If you don’t know who your audience is, or what they 
care about, you can’t reach them effectively. 





































2. If Content is King, then 
Distribution is the Kingdom 
Content is only powerful, if people truly engage 
with it – so design to distribute! 









150 Ministries  

of Education 

Millions of 

Children 

Worldwide 



2. Love, Not Loss 
Don’t stress only the problem and the challenges, 
but communicate in a way which shows what 
can and does work. 



















It’s Not Me, It’s You 



4. Create a “Surround 
Sound” Experience 
People need to hear things from different sources. 



Tacking the Illegal Trade in Wildlife 
A UN public awareness and social mobilization 

campaign 



Campaign Context 



The illegal trade is not only threatening the survival of 
species, it is also undermining development and the 
livelihoods of local communities. 

 

• Wildlife tourism represents 80 percent of the total 
annual sales of trips to Africa. 

• Illegal fishing poses a threat to one billion people 
who rely on fish as the primary protein source. 

• Corruption and organized crime affect the 
livelihoods of communities dependent on natural 
resources. 



A UN GLOBAL CAMPAIGN TO TACKLE WILDLIFE CRIME. 

 

 

 

 

 

 

 

 

 

 

#WildforLife aims to mobilize millions of people to participate in 
the process of making commitments and taking action to end 
the illegal trade in wildlife and forest products.  

THE RESPONSE: A GLOBAL CAMPAIGN 
 

OUR RESPONSE? 



Poaching and hunting of endangered species isn’t new. 

 

WHY WERE CECIL AND SATAO SUCH BIG 
INTERNATIONAL STORIES? 

 

 

THE CAMPAIGN CONCEPT 
 

 

CAMPAIGN 

CONCEPT 



THEY BOTH HAD NAMES. 
 

And a name is a powerful thing. 
 

Your name is usually the first intimate detail about 
yourself that you give to a new acquaintance. 

This introduction breaks the barrier of the stranger 
status and forges a connection. 

 
We asked the public to give their name to their 

kindred species, giving them visibility and 
signaling that they have our attention and 

protection. 
 



The 

Campaign 



WILDLIFE CRIME JUST GOT PERSONAL. 

 

 

THE CAMPAIGN CONCEPT 
 

 

CAMPAIGN WEBSITE 



FIND YOUR KINDRED SPECIES QUIZ 
 

 

FIND YOUR KINDRED 

SPECIES 



USER-GENERATED CONTENT 
 

 

MORPH WITH AN ENDANGERED 

SPECIES 



USER-GENERATED CONTENT 
 

 

PLEDGE TO FIGHT WILDLIFE CRIME 



Channels 



 

 

CELEBRITY STAR POWER 
 

CELEBRITY 

CHAMPIONS 





#WILDFORLIFE EXHIBITION IN BEIJING AIRPORT 
 

 

AIRPORT EXHIBITIONS 





#WILDFORLIFE PHASE 2 
 

#WildForLife produced a comic book 
and distributed it to schoolchildren via 
World’s Largest Lesson and Comics 
Uniting Nations 

COMIC BOOK 



USER-GENERATED CONTENT 
 

 

ADDITION OF NEW SPECIES 

To celebrate World Wildlife Day, 
#WildForLife introduced 5 new 
species and 5 new celebrity 
ambassadors, including: 
• Sawfish, Adrian Grenier 
• Jaguar, Gael Garcia Bernal 
• Hyacinth Macaw, Aidan 

Gallagher 
• Sun Bear, Hamish Daud 
• Tibetan Antelope, Li Bing 

Bing 
 



USER-GENERATED CONTENT 
 

 

PARTNERSHIP WITH KENYA AIRWAYS 



USER-GENERATED CONTENT 
 

 

CODE OF CONDUCT 

#WildForLife is 
promoting the effort to 
have businesses 
implement a code of 
conduct against illegal 
trade in wildlife. These 
codes would make 
commitments against 
sourcing illegally 
trafficked products. 





. 

BIG CATS TEAM 

CHALLENGE 



#WildforLife 

Toolkit. 



#WILDFORLIFE IS UN ENVIRONMENT’S 
MOST SUCCESSFUL CAMPAIGN TO DATE. 

IMPACT: REACH 
 

CAMPAIGN REACH 

25,000 

PEOPL

E 

6.0  

MILLION 

1.5 

BILLION 

18 

THOUSAND 



#WildforLife named one of  the 
“top 10 most influential 
campaigns of 2016” by Weibo 
(Chinese Twitter). 

#WildforLife received the People’s 

Choice Webby Award for the 

“Websites – Green” category, 

elevating it to one of the top 5 

green websites in the world. 



5. Work with Trusted 
Voices 
Pick the best spokespeople. 

It’s not just what is said, but who is saying it. 



Who do you trust? 
 

 



6. Conversation, not 
Content 
Media content drives discussion, but it is those 
conversations that drive behavior change. 





7. Stories work! 
Most people are not driven by facts, but rather by 
powerful stories.  





Remember your Story Tips! 

1. Know your Audience 

2. If Content is King, then Distribution is 
the Kingdom 

3. Love, not Loss 

4. Create a “Surround Sound” 
Experience 

5. Work with Trusted Voices 

6. Conversation, not Content 

7. Stories Work! 

 



“Stories have power. They delight, enchant, touch, 

teach, recall, inspire, motivate, challenge. They 

help us understand. They imprint a picture on our 

minds. Consequently, stories often pack more 

punch than sermons. Want to make a point or 

raise an issue? Tell a story.” 

 

-Janet Litherland 



Join the 
Commission on 

Communication 
and Education! 

Be part of the story 


